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INTRODUCTION

, Economic and social values play an increasingly important role in the natural resource decision making

iy process. In order for resource managers, legislators, policy makers, and the public to fuily consider
alternative natural resource uses, information on the economic and social values the public places on
wildlife and wildlife related uses must be considered.

Wildlife is an integral part of the Alaskan lifestyle and a central feature of Alaska’s national and international
image. In spite of the obvious importance of wildlife to Alaska, few data have been collected on the
contributions that wildlife resources make to the local, regional, and state economies, or on the social and
economic value both state residents and nonresidents place on these resources.

l In 1989, the Division of Wildlife Conservation of the Alaska Department of Fish and Game initiated a
' program to better understand the social importance and economic impact and value of Alaska's wildlife.
The first step the agency took was to cooperate with the U. S. Fish and Wildlife Service Federal Aid
FProgram and the U. S. Forest Service Rocky Mountain Forest and Range Experiment Station to host a
workshop with some of the nation’s leading resource economists to develop a sound technical strategy for
the program. Two products resulted from that workshop: 1) a book explaining the use of economic
principles in addressing wildlife management issues in Alaska for wildlife managers and graduate students
in wildlife ecology entitled Valuing Wildlife Resources in Alaska, edited by George L. Peterson, Cindy Sorg
‘ Swanson, Daniel W. McCollum, and Michael H. Thomas was published in 1992; and, 2) a detailed study
g plan for estimating the economic impact of wildlife dependent activities on the state’s and regional
economies was developed. ~

The economic impact study plan identified four wildlife user/activity combinations: 1) resident hunting; 2)
resident wildlife viewing; 3) nonresident hunting; and 4) nonresident wildlife viewing. In 1991, the Division of
Wildlife Conservation sought the cooperation of federal resource management agencies to begin to
implement the study plan by designing a project to collect and analyze economic data from the first three
wildlife user/activity groups. These three groups were inciuded in a single project because there existed
appropriate sampling frames for each group from which primary data could be gathered using mail
surveys. The project was designed to include collection and analysis of public opinion data on wildlife
management issues as well as economic data.
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This report explains the methods used in collecting and analyzing data for that project. It also summarizes
the results of that project with respect to the economic and hunting trip characteristics information
collected from the resident hunting user/activity group. Results on the public opinion and demographic
clata collected from the resident hunting user/activity group, and results from all data collected from the
resident wildlife viewing and nonresident hunting user/activity groups are presented in separate,
companion reports.
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CONTRIBUTING AGENCIES

This project was made possible by the contributions of the following agencies:

The Alaska Department of Fish and Game

The U. S. Forest Service Rocky Mountain Forest and Range Experiment Station

The U. S. Fish and Wildlife Service Federal Aid Program

“

The U. S. Forest Service Region 10

The National Park Service

The Bureau of Land Management

The U. 8. Fish and Wildlife Service, Alaska Region

The University of Alaska, Fairbanks

PROJECT DESIGN AND ADMINISTRATION

The purpose of the project was to collect, analyze, and report primary data on the economic and social
importance of wildlife from three wildlife user/activity groups: resident hunters, resident wildlife viewers,
and nonresident hunters. Mail surveys were chosen as an appropriate and cost effective method of
collecting data from individuals in each group. A sampling frame was identified for each of the three
user/activity groups and a sample estimated to be sufficient in size to provide economic data at a regional
level was drawn from each:

1.

Resident Hunters

A simple random sample of 4,000 resident hunters was drawn from the list of Alaska residents
who purchased a resident Alaska hunting license in 1991.

Resident Wildlife Viewers

A sample weighted by legislative district of 4,725 was drawn from the list of Alaskans
registered to vote in 1990, which was the miost recent election year.

The samples from the resident hunters and the registered voters were mutually exclusive. If a
hunter was selected who had already been selected from the voters list, then another hunter
was selected.

Nonresident Hunters

A simple random sample of 1,000 was drawn from the list of nonresidents who purchased an
Alaska hunting license in 1991.
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A steering committee consisting of a representative from each contributing agency was formed in
September, 1991. The purpose of the committee was to identify the economic and public opinion
information needs of each agency, to assist in designing the questionnaires to be used in the maif surveys,
and to pretest draft questionnaires by holding focus groups. Dr. Richard C. Bishop and Dr. Thomas A.
Heberlein from the University of Wisconsin assisted the steering committee and the authors in developing
questionnaires which would result in providing the information needs identified by the committee.

The questionnaires were designed to estimate the following:
1. the number of trips that each user group took during 1991 to pursue wildlife related activities;
2. the impact of those trips on the staté and regional economies;
3. the economic value thét users placed on thaose trips;
4, the demographic characteristics of each user group; and

5. the attitudes, opinions, and knowledge of each user group about wildliife and wildlife
management.

"Draft questionnaires were developed and pretested in a total of 19 focus groups consisting of from & to 15

participants. A total of 156 draft questionnaires were completed by focus group participants and were
analyzed to identify questionnaire problems. The final questionnaires consisted of a combination of public
opinion, demographic, and economic questions. A copy of the questionnaire is presented in Part B of each
report covering the results from each user group. The questionnaires took respondents from 25 to 30
minutes to compiete.

The mail surveys consisted of four separate mailings to each group:

1. anintroductory letter was sent to all persons drawn in the samples explaining that the person
had been selected to participate and requesting their cooperation;

2. acopy of the questionnaire was sent to all persons who did not have their introductory letters
returned by the Post Office as undeliverable;

3. asecond copy of the questionnaire was sent to all persons who did not respond to the first
questionnaire; and

4. athird copy of the questionnaire was sent to all persons who did not respond to either the first
or second questionnaire.

The mailing schedule and results are summarized in Table 1.
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TABLE 1. Mailing schedule and questionnaire returns

DATE

ITEM AND NUMBER SENT

NUMBER RETURNED

March 6, 1992

Introductory letters

4,000 Alaska hunters
4,725 Alaska voters

1,000 nonresident hunters

Undeliverable letters

454 Alaska hunters
584 Alaska voters
118 nonresident hunters

March 23, 1992

First questionnaires

3,546 Alaska hunters
4,141 Alaska voters
882 nonresident hunters

First questionnaires

1,477 Alaska hunters
1,554 Alaska voters
397 nonresident hunters

April 20, 1992 Second questionnaires Second questionnaires
2,069 Alaska hunters 391 Alaska hunters
2,587 Alaska voters 539 Alaska voters
485 nonresident hunters 184 nonresident hunters
May 18, 1992 Third questionnaires Third questionnaires

1,678 Alaska hunters
2,048 Alaska voters
301 nonresident hunters

209 Alaska hunters
277 Alaska voters
66 nonresident hunters

Total questionnaires

2,077 Alaska hunters
2,370 Alaska voters
647 nonresident hunters

Nonresident hunters had the highest response rate with 73.4% of those who received a questionnaire
responding; resident hunters had the second highest response rate with 58.6% responding; and Alaska
voters had the lowest response rate of 57.2%.
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SURVEY RESULTS

The returned questionnaires from each survey were compared to the original sampling frames to test for
response bias. The known gender, age and legislative district of the returns from the Alaska voters were
compared to those from the entire population of 1990 voters. The known gender and age of resident and
nonresident hunters were compared to those from the entire populations of 1991 resident and nonresident
hunters respectively. The location of residence for hunters was not compared because only mailing
addresses were available on the hunting license files. In Alaska, unlike other parts of the U.S., mailing
address is not a reliable indicator of where a person actually resides. Using a significance level of .05,
statistical differences were found between returned questionnaires and the sample population of Alaska
voters with regard to legislative district, of resident hunters with regard to age, and of nonresident hunters
with regard to both gender and age. Weights were calculated for each factor for each sample to remove
response bias based on those characteristics and to retain the original sample size to ensure the validity of
statistical resuits. The results of the comparisons and the corresponding weights are presented in Tables 2,
3,and 4.

The results from each user/activity group are presented in two separate reports: Characteristics and
Attitudes Towards Wildlife, and Trip Characteristics and Economics, for a total of six reports:

Alaska Voters: Their Characteristics and Attitudes Towards Wildlife

Alaska Voters: Their Wildlife Viewing Trip Characteristics and Economics

Alaska Hunters: Their Characteristics and Attitudes Towards Wildlife

Alaska Hunters: Their Hunting Trip Characteristics and Economics

Alaska Nonresident Hunters: Their Characteristics and Attitudes Towards Wildlife

Alaska Nonresident Hunters: Their Hunting Trip Characteristics and Economics
All six reports are very detailed and intended to be used as reference documents by the cooperating

agencies. The responses to each question in each questionnaire are analyzed by demographic features of
the respondents. Those features are:

ALASKA VOTERS ALASKA HUNTERS NONRESIDENT HUNTERS
- gender - gender - gender
-age : -age ‘ - age
- location of residence - location of residence - education
- education - education - income
-income - income - race
-race -race - history of completing a
- years living in Alaska - years living in Alaska hunter education class
- history of hunting - history of completing a - use of a hunting guide
- history of wildlife viewing hunter education class - location of hunting trip
- species hunted
- species bagged

AN




TABLE 2. Comparison of Known Gender and Age of Returned Questionnaires from Alaska Voters

and the 1990 Voter Registration File

FACTOR RETURNED QUESTIONNAIRES REGISTERED VOTERS
GENDER NUMBER PERCENT NUMBER  PERCENT
MALE 1,244 52.6% 144,379 50.8%
FEMALE 1,123 47.4% 139,954 49.2%
TOTAL 2,367 100.0% 284,333 100.0%
Pearson Chi-Square = 2.969 DF =1 Significance = .085
FACTOR RETURNED QUESTIONNAIRES REGISTERED VOTERS
AGE NUMBER PERCENT NUMBER PERCENT
20 or less 44 1.9% 5,436 1.9%
211030 389 16.4% 51,829 18.4%
31to0 40 733 31.0% 88,108 31.2%
41to 50 596 25.2% 69,978 24.8%
51to 60 316 13.4% 34,468 12.2%
60 or older 289 12.2% 32,169 11.4%
TOTAL 2,367 100.0% 281,988 100.0%

Pearson Chi-Square = 8.838 DF =5 Significance = .116
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TABLE 2. Comparison of Known Legislative District of Returned Questionnaires from Alaska
' Voters and the 1990 Voter Registration File (continued)
FACTOR RETURNED QUESTIONNAIRES REGISTERED VOTERS
LEGISLATIVE
DISTRICT NUMBER PERCENT WEIGHT NUMBER PERCENT

1 87 3.7% 1.079 11,270 3.9%

2 65 2.8% 0.913 7,120 2.5%

3 106 4.5% 0.444 5,643 1.9%

4 103 4.4% ' 1.274 15,750 5.5%

5 89 3.8% 1.450 15,490 . 5.4%

6 103 4.4% - 0.529 6,544 2.3%

7 - 99 4.2% 0.713 8,469 2.9%

8 93 3.9% 1.506 16,808 5.9%

9 80 3.4% 1.600 15,360 5.4%

10 g9 4.2% 1.260 14,968 - 5.2%

1 g2 3.9% 0.837 9,246 3.2%

12 78 3.3% 1.126 10,538 3.7%

13 77 3.3% 1.409 13,023 4.5%

14 109 4.6% 1.029 13,455 4.7%

15 84 3.6% 1.869 18,844 6.6%

16 111 4.7% 1.507 20,071 7.0%

17 90 3.8% 0.610 6,593 2.3%

18 93 3.9% 0.970 10,824 3.8%

19 107 4.5% 0.746 9,577 3.3%

20 87 3.7% 1.218 12,714 4.4%

21 97 4.1% 0.633 7.374 2.5%

22 68 2.9% 0.667 5,446 1.9%

23 68 2.9% 0.649 5,296 1.8%

24 63 2.7% 0.667 5,041 1.7%

25 - 58 2.5% 0.724 5,038 1.7%

26 76 3.2% 0.795 7,252 2.5%

27 77 3.3% 0.724 6,690 - 2.3%
TOTAL 2359 100.0% 1.000 284,444 100.0%

Pearson Chi-Square = 1677.97 DF = 72 Significance = .000
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TABLE 3. Comparison of Known Gender and Age of Returned Questionnaires from Alaska
Resident Hunters and the 1991 Resident Hunting License File
FACTOR RETURNED QUESTIONNAIRES RESIDENT HUNTERS
GENDER NUMBER PERCENT NUMBER PERCENT
MALE 1,820 87.6% 73,943 86.5%
FEMALE 257 12.4% 11,530 13.5%
TOTAL 2,077 100.0% 85,473 100.0%
Pearson Chi-Square = 2.168 DF =1 Significance = .141
FACTOR RETURNED QUESTIONNAIRES RESIDENT HUNTERS
AGE NUMBER PERCENT WEIGHT NUMBER PERCENT
20 or less 61  29% 1508 3,756 45%
211030 359 17.3% 1.280 18,389 22.1%
311040 762 36.7% 0.975 29,740 35.8%
41 to 50 614 29.6% 0.853 20,975 25.2%
5110 60 269 13.0% 0.868 9,341 11.2%
60 or older 11 0.5% 2.035 896 1.1%
TOTAL 2,076 100.0% v 1.000 83,097 100.0%
Pearson Chi-Square = 59.323 DF =5 Significance = .000

August, 1994




B Alaska Department of Fish and Game

Alaska Hunters: Their Hunting Trip Characteristics and Economics

TABLE 4. Comparison of Known Gender and Age of Returned Questionnaires from Nonresident

3 Hunters and the 1991 Nonresident Hunting License File
FACTOR RETURNED OUESTIONNA‘RES NONRESIDENT HUNTERS
GENDER NUMBER PERCENT WEIGHT NUMBER PERCENT
» |
MALE 638 98.6% 0.986 6,806 97.2%
FEMALE 9 1.4% 1.982 193 2.8%
A TOTAL 647 100.0% 1.000 . 6,999 100.0%

Pearson Chi-Square = 4.300 DF =1 Significance = .038

FACTOR RETURNED QUESTIONNAIRES NONRESIDENT HUNTERS
o AGE NUMBER PERCENT WEIGHT NUMBER  PERCENT
20 or less 6 0.9% 2.192 136 2.0%
@ 211030 54 8.4% 1.358 758 11.4%
311040 213 33.0% . 0.860 1,894 28.4%
411050 195 30.2% 1.010 2,037 30.5%
3 | 511060 121 18.8% 0.968 1,211 182%
60 or older 56 8.7% 1.093 633  95%
TOTAL 645 100.0% 1.000 6,669 100.0%
5;}3 Pearson Chi-Square = 13.382  DF =5 Significance = .020
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One of the demographic factors used in analyzing the results of both the public opinion and economic data
is the location of respondents’ residences and their hunting or wildlife viewing activities. In all six reports
location is identified by geographic region. Five regions are defined on the basis of Alaska Department of
Fish and Game’'s Game Management Units. Table 5 gives the regional designation for each Game
Management Unit. These regions were designed to correspond with regions used by the Alaska Visitor
Statistics Program of the Alaska Department. of Commerce and Economic Development, Division of
Tourism. The regions generally correspond to the regions used by the Division of Wildlife Conservation of
the Alaska Department of Fish and Game, with one exception. The Division of Wildlife Conservation does
not recognize Region 4, and considers it part of Region 2.

TABLE 5. Region Definitions

REGION 1 REGION 2 REGION 3 REGION 4 REGION 5
SOUTHEAST SOUTH INTERIOR SOUTHWEST ARCTIC
CENTRAL WESTERN

CONTAIN THE FOLLOWING GAME MANAGEMENT UNITS

GMU 1 GMU 6 GMU 12 GMU 8 GMU 18
GMU 2 GMU 7 GMU 19 GMU 9 GMU 22
GMU 3 GMU 13 GMU 20 GMU 10 GMU 23
GMU 4 GMU 14 GMU 21 GMU 17 GMU 26A
GMU 5 GMU 15 GMU 24
GMU 16 GMU 26B
GMU 26C

Part A of each of the six reports presents summary tables for the breakdown of responses by demographic
features for each individual question. Most of the summary tables are of two basic types:

Pearson Chi-squared Tables

A table presenting the Pearson Chi-squared statistic, the degrees of freedom, and the observed
significance level of the test for independence between the responses to the question and the
various categories or levels of each demographic factor is presented first.

In addition to the demographic features, question responses are tested for independence between
"mailings when the response was received". In mail questionnaires, there is often a response bias
associated with when the questionnaire was returned by the respondent. Respondents who return
their questionnaires after receiving the first questionnaire may have different characteristics,
attitudes, and spending habits than those who returned their questionnaires after receiving one or
two reminder questionnaires. Such differences indicate that it would not be valid to assume that
the surveys’ results could be applied to those people who received a questionnaire but failed to
respond. This bias may be specific to individual questions in the
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questionnaires. To examine the possibility of this type of bias, each individual question within each
questionnaire was analyzed to identify statistically significant differences between the responses
received after each mailing. For those questions where a statistically significant difference exists
between the mailings when the responses were received, care must be taken in expanding the
results to the population from which the samples were drawn. ‘

Over 2,000 significance tests were calculated over all three surveys. if an observed significance
level of .05 is used to reject the null hypothesis of independence, and conclude that statistically
significant differences exist between the demographic categories, then we could expect to be
wrong in our conclusions about 5 times in 100. This means that we would be wrong about 100
times over all three surveys. :

Breakdown Tables

Summary tables which breakdown or cross the responses to the individual question with each of
the demographic factors follow the Pearson Chi-squared Table. The breakdown tables present the
percentages of the weighted responses that are in each category of response to the question for
each category of the demographic factars. Since the percentages are weighted, they can be used
as population estimates for each respective sample frame within the guidelines discussed in the
previous section regarding respanse bias. The reliability of the percentages presented in the
summary tables depends on the sample size and the magnitude of the percentage. Survey results
close to 50% are theleast reliable; resuits around 1% or 99% are the most reliable. Larger samples
provide greater reliability than smaller samples. Table 6 summarizes the reliability intervals at the
95% confidence for each of the three surveys.

TABLE 6. Survey Reliability Intervals: 95% Confidence Level
VOTER RESIDENT HUNTER NONRESIDENT
SURVEY SURVEY HUNTER SURVEY
SAMPLE SIZE SAMPLE SIZE SAMPLE SIZE
2370 2077 647
 WHEN SURVEY THEN MAXIMUM MARGIN OF ERROR IS:
RESULTIS: '
1% OR 99% 0.4% 0.4% 0.8%
10% OR 90% 1.2% 1.3% 2.3%
20% OR 80% 1.6% 1.79% 3.1%
30% OR 70% 1.8% 2.0% 3.5%
40% OR 60% 2.0% 2.1% 3.8%
50% OR 50% 2.0% 2.29% 3.9%
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Most of the questions required unique answers. That is, each respondent chose one answer
amaong a number of passibilities. However, several questions allowed respondents to pravide mare
than one response. Far example, hunters could list more than one species when asked which
species they were hunting. The summary tables for questions with multiple responses are identified
as such and do not display totals.

The unit of analysis for all the public opinion and demographic data is the individual respondent and all
respondents are included. Missing responses to individual questions are identified. The unit of analysis for
trip characteristics and economic activities varies between the individual respondent with all responses
included, a subset of respondents who indicated that they have participated in wildlife-related activities,
and randomly selected wildlife-related overnight trips taken in 1991. The relevant unit is identified at the
bottom of each table. The overnight trips in the nonresident hunters survey were selected by having
respondents identify their longest overnight hunting trip in Alaska. This was appropriate because most
nonresident hunters only make one avernight hunting trip to Alaska per year. However, resident hunters
and wildlife viewers may make many avernight trips. The overnight trips taken by residents were selected
by having respondents first list their wildlife viewing or hunting trips in a table. From the table, the
respondents were ‘directed through a series of instructions which resulted in one of their trips being
selected. They were then asked a series of questions regarding their economic activities and the
characteristics of their selected trip. All returned questionnaires were reviewed to ensure that only those
trips that were correctly identified through the random selection pracess were. considered in the analyses.
The reader can refer to the questionnaire in Part B of each report ta review the exact mechanism used to
randomly select avernight trips.
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A Brief Summary of Characteristics of Primary Overnight Hunting Trips
: for Big Game and Waterfowi

The Resident Hunter sample consists of 2,077 individual hunters of whom 58% reported taking an
overnight trip to hunt big game or waterfow! in 1991. These hunters listed information about each of
their overnight trips in a table and were then led through a process by which they randomly selected an
overnight trip about which to provide detailed information. The process through which respondents
were led to randomly select one of their trips can be seen in the survey instrument contained in Section
B of this report. After listing up to 10 overnight big game or waterfowl hunting trips in Table 1 of the
survey booklet, respondents were referred to Table 2 which directed them to choose a particular trip
from Table 1 as their "SELECTED TRIP," depending on the total number of trips they listed in Table 1.
The trip letters in Table 2 designated as the SELECTED TRIP (for each possible number of trips in Table
1) were randomly generated for each individual survey booklet, i.e, Table 2 was individuaily generated
for each survey booklet. The result was detailed information about 1,206 overnight big game or
waterfowl hunting trips that, after weighting--as described in the introduction, the resident hunter
sample was weighted based on age of respondent--and a checking process to indicate whether they
correctly followed the random selection mechanism, could be considered a random. sample of all
overnight big game and waterfowl hunting trips.- Ninety-one percent of those trips had hunting as the
primary purpose for the trip. Whether the SELECTED TRIP was primary or secondary was determined
on the basis of a question asking: "Was big game or waterfow! hunting the primary reason for your
SELECTED TRIP? By primary we mean you would not have taken the trip had you not been planning to
hunt." . Because it is not clear how much of the value of trips for which hunting was a secandary
purpose can be attributed to hunting, we will focus on primary hunting trips. This subsample consists of
1,076 trips by 1,076 individuals. We assume that the trip would not have been taken had big game or
waterfowl hunting not been available, and therefore we attribute all the trip value to hunting. ;

Table 1 in the Resident Hunter survey (see Section B of this report) had space for respondents to list
basic information about up to 10 trips. There could have been some hunters who took more than 10
overnight hunting trips during 1991 and to that extent our results will be conservative because we based
our total number of trips on the trips listed in that table. The frequency distributions of overnight big
game or waterfow! hunting trips in that table are shown in Tables A-1, broken down by demographic
characteristics of respondents. Because of the large amount of information and detail in each of the
tables, our discussion will only skim the surface. This report is intended to be a reference document
and readers are encouraged to spend time studying the tables, along with the Pearson chi-square
results presented before each series of tables, on any breakdowns in which they are interested. With
that, some explanation of how to read the tables is in order. First, consider the Pearson chi-square tests
for "number of gvernight hunting trips." The null hypothesis for the chi-square test is that the two
variables are independent. The calculated chi-square statistics are shown under the heading “Value,"
the degrees of freedom for the chi-square test are shown under “DF." The last column, titled
"Significance," shows the observed significance levels of the tests. Those lavels represent the
probability that a random sample would result in a chi-square. statistic of at least the magnitude
calculated. If that probability is small encugh (we will use the .05 level), the hypothesis that the two
variables are independent is rejected. The first test shown is of the variables TRIPS (number of
overnight trips) and MAILING (whether the respondent responded to the first, second, or third maifing).
The calculated chi-square statistic is 58.73129 with 30 degrees of freedom, That test results in a
significance level of .00131. That meets our criterion of .05 (.00131 is less than .05); so we reject the
null hypothesis of independence. We canclude that the number .of overnight big game or waterfowl
hunting trips by respondents differs significantly between peoPie who responded to the different
mailings. Further down that table of chi-square tests is the test of TRIPS and REGION of Respondent.
The calculated chi-square statistic for that test is 64.69366 with 50 degrees of freedom and a
significance level of .07809. That test does not meet our .05 criterion (.07909 is greater than .05). We
cannot reject the null hypothesis of independence and conclude that the number of overnight trips
taken does not differ between respondents residing in different regions of Alaska.

Moving on to the fréquency breakdown tables, the first of the A-1 tables shows the distribution of the
number of overnight hunting trips broken down by gender and age category of respondent. The first
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column, labelled TOTAL, shows the distribution of number of avernight hunting trips for the complete
weighted sample. Going down that column: 37.5% of the sample took 0 overnight big game or
waterfowl hunting trips in 1991, 28.5% took 1 overnight hunting trip, 14.2% of the sample took 2
overnight hunting trips, etc. down to 0.4% of the sample taking 10 overnight hunting trips in 1991. The
next 2 and 7 columns show the distribution of number of overnight hunting trips broken down by
gender and age category of respandent, respectively. Looking at column percentages: 35.6% of the
males and 50.2% of the females in the sample took 0 overnight hunting tri{()s in 1991, 29.3% of the males

and 22.4% of the females took 1 overnight hunting trip, and so an. Locking at the 31-40 years of age
column: 27.8% of respandents aged 31-40 took 1 overnight-hunting trip in 1991, 14.7% of those aged
31-40 took 2 overnight hunting trips. Row percentages refer to breakdowns going across rows of the
table. Of respondents taking 1 overnight hunting trip for big game or waterfowl in 1991: 89.9% were
male and 10.1% were female; 4.7% of respondents taking 2 overnight hunting trips for big game or
waterfowl in 1991 were in the under 21 age category, 23.5% of thase taking 2 avernight hunting trips
were aged 21-30, 37.1% were aged 31-40, 25.8% were aged 41-50, 8.9% were aged 51-60 and 0% of
those taking 2 overnight hunting trips for big game or waterfowl in 1991 were aver 60 years old. The
row labelled TOTAL shows the demographic breakdown for the complete sample. Of our sample,
87.3% were male and 12.7% were female. The age breakdown of our sample was: 4.5% under 21,
22.1% aged 21-30, 35.8% aged: 3140, 25.2% aged 41-50, 11.2% aged 51-60, and 1.1% of our total
sample was aver 60 years old. The last row of the table shows summary statistics for each breakdown.
For the TOTAL sample column, the mean number of avernight hunting trips for big game or waterfowl in
1991 was 1.24 with a standard error of 0.04, the median number of overnight hunting trips was 1, the
standard deviation of number of overnight hunting trips for our sample was 1,55, and the number of
nonmissing. cases on which the statistics are based was 1,966.02. (The number of nonmissing cases
are not whole numbers because of the weights that were applied. The weights were taken to 3 decimal
places so there is a little bit of rounding error when they are aggregated--hence, the total sample adds
to 2,075.91 cases rather than 2,077 cases--and there will be some rounding error using-means and
sample sizes to calculate total numbers for various breakdowns. ‘When we give totals in this report, we
calculated them with a little more accuracy than is shown on the tables.) Because we are giving the
summary statistics, it is important to show the sample sizes on which they are based to give readers an
indication of how robust they might be. Likewise, for people over age 60: the mean number of
overnight hunting trips for big game or waterfow! was 0.56 with a standard error of 0.12, the median was
1, standard deviation was 0.51 and there were about 18 people in that age group.

From the distribution for the total sample in Tables A-1 we calculated a weighted total of 2,432 overnight
hunting trips for big game and waterfowl taken by 1,188 individuals in the total Resident Hunter sample,
of which 2,213 (91%) were for the primary purpose of hunting big game or waterfowl. (Of those 1,188
individuals, we cancluded that 1,076 had correctly followed the random trip setection procedure and
their SELECTED TRIP was a primary trip. Hence, our discussion of trip attributes is based on 1,076
(post weighting) cases.) Expanded to tﬁe total Resident Hunter population, we estimate that 100,142
overnight trips were taken by 48,918 individuals on which hunting big game or waterfowl was one of the
purposes of the trip. An estimated 91,129 (91%) of those trips were primary purpose big game or
waterfow! hunting trips. ‘

Ta illustrate the rounding error mentioned above, if one were to calculate the total number of overnight
big game and waterfowl hunting trips in our sample by muitiplying the mean of 1.24 by the number of
nonmissing cases shown in the table (1,966.02) one would estimate about 2,438 overnight hunting trips.
Our estimate of 2,432 trips in the sample was based on the more accurate-mean of 1.237. ‘With that in
mind and recognizing that the resuits are approximations, readers can make many such calculations
- throughout this report. :

In many of the tables one of the breakdown variables is called “Need to Bag an Animal for Trip to be
Successful." That variable is from the attitude statement in Part 1 of the survey: "l do not consider a
hunting trip to be successful unless | bag an animal." Another breakdown variable is called "Seeing
Wildlife can Add More to Trip than Bagging.” That variable is from the attitude statement: "Sometimes
ust seeing wildlife can add more to a hunting trip than bagging an animal." The breakdown variable
‘Main Reason for Hunting is for Food" comes from the attitude statement "The main reason | hunt is for
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food." Finally the breakdown “Approve of Hunting for Trophies" comes from the attitude statement “in
general, | approve of hunting wildlife for trophies.” These variables were used as breakdowns in -
reporting trip characteristics and economics because they were thought to be indicative of different
motivations for hunting and the relationship between hunting and wildlife viewing. As such it was
thought they might convey useful information to managers about the publics they dealt with on various
issues. The other breakdown variables used in reporting trip characteristics and economics .are self
expianatory and all come from the survey instrument presented in Section B of this report. ‘

Tables A-2 to A-10 present information about respondents’ "Selected Overnight Big Game or Waterfowl
Hunting Trip.". That was the designation for the randomly selected trip about which respondents
provided detailed information. - Tables A-2 (we refer to Tables A-2 in the plural because the table is

~ composed of several demographic and characteristic breakdown tables) show the trip destination

region broken down by demographic characteristics of respondents. Regions 2 and 3, South Central
and Interior Alaska, were the most popular trip destinations, accounting for about 68% of the primary
trips between them--43% to South Central and 25% to interior Alaska. Virtually all the trips invoived a
single region. Tables A-3 show the wildlife species targeted on 1primary purpose overnight hunting trips-
he most commonly mentioned species
was moase (targeted on 53.9% of primary trips). Caribou (18.9% of trips), deer (16.3% .of trips),
waterfowl (9.0%), and sheep (7.7%) were the next most commonly targeted species. Because hunters
could target more than one species, column percentages do not sum to 100%. Tables A-4 give the

- distribution of species bagged on primary overnight hunting trips. Not surprisingly, species bagged

foliows the pattern seen .in species targeted. Moose (bagged on 26.2% of overnight trips), caribou
(24.0%), deer (22.5%), waterfowl (21.3%), and sheep (5.2% of trips) were the most commonly bagged
species. Tables A-5 and A-6 indicate that the average primary purpose overnight hunting trip consisted
of 2.9 hunters in the party and 5.2 nights away from home (which we interpret to be a 6 day trip).
Hunters spent all or part of the day actually hunting on an average of 4.6 days of their trip (Tables A-7),
and on those days spent an average of 8.4 hours actually hunting (Tables A-8). The most common
month in which a primary overnight hunting trip was started was September (56.2% of primary
overnight hunting trips), followed by August (14.9%), October (9.5%), and November (7.6%) as shown
in Tables A-9. Tables A-10 show the other activities in which respondents participated while on their
primary overnight hunting trip. Hunters responded that they just hunted on only 24.7% of the overnight
hunting trips. On 61.6% of the trips, hunters camped. The next most common other activities were
viewing or photographing wildlife (39% of the trips) and fishing (35.4% of the trips). Tables A-10 also
show the other activities by species targeted, as an indicator of type of hunting trip.
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Table A-1
NUHBER OF OVERNIGHT HUNTING TRIPS

Factor

WHEN RESPONSE WAS RECEIVED

GENDER OF RESPONDENT

AGE CATEGORY OF RESPONDENT

REGION OF RESPONDENT

INCOME CATEGORY OF RESPONDENT

EDUCATION CF RESPONDENT

RACE OF RESPONDENT

YEARS RESPONDENT HAS LIVED IN ALASKA
YEARS RESPONDENT HAS HUNTED IN ALASKA
AGE AT WHICH RESPONDENT STARTED HUNTING

" COMPLETED HUNTER ED. COURSE

NEED TO BAG AN ANIMAL FOR TRIP SUCCESS
SEEING WILDLIFE CAN ADD MORE TO TRIP
MAIN REASON FOR HUNTING IS FOR FOOD
APPROVE OF HUNTING FOR. TROPHIES

...........

107.78587
59.34610
36.15096
48.63851
62.56740
64.55415

137.71580

- PEARSON CHI-SQUARE ANALYSIS OF
2 077 WEIGHTED RESPONSES FROM ALASKA HUNTERS

DF

Significance

.00131
.00031
-05011
.07909
.00010
.01754
. .99886
.00014
.00000
.00110

.00008 -

.16421
.01276
.00826
.gcooo
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© Table A-1
NUMBER OF OVERNIGHT HUNTING TRIPS

TOTAL GENDER OF AGE CATEGCORY OF RESPONDENT
RESPONDENT
MALE FEMALE < 21 21 - 30 131 - 40 141 - 50 {51 - 60 > 60 |MISSING

0 TRIPS o

Column Percent.....xe.. 37.5% 35.6% 50.2% 32.8% 40.1% 35.7% 36.8% 41.3% 36.4% 0%

Row Percent......ovuass 100.0% 82.9% 17.1% 4.0% | 23.7% 34.1% 24.8% 12.4% 1.0% .0%
1 TRIP

Column Percent......... 28.5% 29.3% 22.4% 32.8% 27.3% 27.8% 29.8% 26.4% 45.5% .0%

Row Percent..ueenncanss 100.0% 89.9% 10.1% 5.2% 21.2% 35.0% 26.4% 10.4% 1.7% 0%
2 TRIPS )

Column Percent.....can. 14.2% 14.7% 10.3% 14.8% 15.0% 14.7% 14.5% 11.2% .0% 0%

ROW Percent.....vevas- .1 100.0% 90.8% 9.2% 4.7% 23.5% 37.1% 25.8% 8.9% 0% .0%
3 TRIPS

Column Percent...ecexun 7.5% 8.0% 4.1% 6.6% 7.0% 7.6% 7.7% 8.9% .0% 0%

RoW Percent...covvsvsss 100.0% 93.0% 7.04 4.0% 20.6% 36.3% 25.8% 13.4% 0% L0%
4 TRIPS

Column Percent.cvuuas-- 3.1% 3.4% 1.5% 0% 2.5% 3.1% 4.6% 2.6% 0% 0%

Row Percent......vesaes " 100.0% 93.9% 6.1% .0% 17.8% 36.1% 35,.8% 9.4% .0% .0%
5 TRIPS )

Column Percent....... . 1.6% 1.6% 1.4% .0% 1.1% 2.1% 1.5% 1.9% .0% .0%

Row Percent...ccencuwas 100.0% 88.8% 11.2% .0% 15.6% 47.7% 23.5% 13.3% 0% 0%
6 TRIPS

Column Percent......... 1.1% 1.2% T4 0% 1.1% 1.7% 3% 1.9% .0% .0%

Row Percent..... csdaman 100.0% 92.3% 7.74 0% 21.5% 53.2% 7.2% 18.2% 0% 0%
7 TRIPS

Column Percent......... 5% 6% 0% 0% 3% 1.0% 3% 0% .0% 0%

Row Percent....... Le«ea]| 100.0% | 100.0% .0% 0% 11.9% 72.3% 15.8% .0% .0% 0%
8 TRIPS

Column Percent....... . S% 0 3% L0% .0% 3% A% 4 Th .0% .0%

Row Percent.....vveenns 100.0% | 100.0% .0% L0% 22.5% 17.1% 29.9% 30.5% .0% 0%
9 TRIPS

Column Percent......... .0% A% L0% .0% 0% A% .0% 0% .0% .0%

Row Percent..,......... 100.0% | 100.0% 0% 0% .0% | 100.0% 0% 0% 0% 0%
10 TRIPS

Column Percent......... 4% .5% 0% 3.3% 3% A 0% A .0% 0%

RoWw Percent......ccvan. 100.0% | 100.0% .0% 34.1% 14.2% 32.4% ’ .0% 19.3% 0% .0%
MISSING . ‘

Column Percent....ccue+ 5.3% 4. TX 9.4% 9.8% 5.0% 5.5% 4.2% 4.5% 18.2% .0%

Row Percent......casx«s} 100,0% 77.5% 22.5% 8.4% 21.0% 37.3% 20.2% ?.5% 3.7% .0%
TOTAL

Column Percent..ceavee- 100.0% ; 100.0% | 100.0% } 100.0% | 100.0% | 100.0% | 100.0% ! 100.0% | 100.0% .0%

Row Percent......cvven. 100.0% 87.3% 12.7% 4.5% 22.1% 35.8% 25.2% 11.2% 1.1% 0%
SUMMARY E '

MeaN...vaasuceencsennns 1.24 1.30 .80 1.27 1.13 1.34 1.19 1.25 .56 .00

Std. Err. Mean........ .04 .04 .08 21 .07 .06 06 | 11 12 .00

Median....co.... rareane 1.00 1.00 .00 1.00 1.00 1.00 1.00 1.00 1.00 .00

Std. Deviation..... anie 1.55 1.5¢9 1.18 1.93 1.44 1.66 1.37 1.71 .51 .00

Nonmissing Cases..... .. 11966.02 [1726.23 | 239.80 84.59 | 434.48 | 702.00 | 501.56 | 223.08 18.32 00

STATEWIDE BREAKDOWN OF 2,077 WEIGHTED RESPONSES FROM ALASKA HUNTERS
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Table A-1
NUMBER OF OVERNIGHT HUNTING TRIPS

TOTAL REGION -OF RESPONDENT
REGION 1 REGION 2 | REGION 3 | REGION & | REGION 5 QUTSIDE
SOUTH EAST SOUTH INTERIOR |SOUTH WEST| ARCTIC
CENTRAL WESTERN
0 TRIPS
Column Percent......... 37.5% 48.9% 34.9% 33.8% 51.9% 24.8% 39.8%
Row Percent............ 100.0% 20.0% 52.4% 17.4% 7.8% 2.1% 3%
1 TRIP
Column Percent......... 28.4% 24.0% 29.2% 29.1% 26.7% 32.4% 42.0%
Row Percent.......c.... 100.0% 13.0% 58.0% 19.7% 5.3% 3.6% 4%
2 TRIPS
Column Percent......... 14.2% 11.2% 14.5% 15.4% 11.3% 20.6% 18.2%
Row Percent....cceeneen 100.0% 12.1% 57.6% 20.9% 4.5% 4.5% 3%
3 TRIPS
Column Percent......... 7.5% 5.4% 8.74 6.7% &.Th 7.2% .0%
Row Percent............ 100.0% 11.1% 65.2% 17.2% 3.5% 3.0% .0%
4 TRIPS
Column Percent......... 3.1% 1.2% 3.1% 4.9% 1.7% 2.8% .0%
Row Percent......enuess 100.0% 6.0% 57.4% 30.7% 3.1% 2.9% .0%
5 TRIPS
Column Percent......... 1.6% 1.2% 1.6% 1.9% 1.6% 1.5% .0%
Row Percent.....caveuea 100.0% 11.6% 56.2% 23.7% 5.6% 3.0% .0%
6 TRIPS
Column Percent......... 1.2% 1.6% 1.3% 9% .0% .0% .0%
Row Percent.....ceeuues 100.0% 21.7% 62.8% 15.5% .0% 0% .0%
7 TRIPS
Column Percent......... 5% T4 .5% .5% .8% .0% .0%
Row Percent....ccaenees 100.0% 20.9% 52.0% 18.1% 9.0% .0% .0%
8 TRIPS
Column Percent......... 3% 3% 3% .0% .0% 1.5% .0%
Row Percent.......cce0us 100.0% 15.2% 67.6% .0% .0% 17.1% .0%
9 TRIPS
Column Percent......... .0% .0% A% .0% 0% .0% 0%
Row Percent.......c0een 100.0% .0% 100.0% .0% .0% .0% 0%
10 TRIPS
Column Percent......... 4% 8% 4% 2% 0% 2.4% .0%
Row Percent.......ceues 100.0% 26.7% 46.6% 9.6% 0% 17.1% .0%
MISSING
Column Percent......o.c.. 5.3% 4. 7% 5.4% 6.5% 1.3% 6.9% 0%
Row Percent............ 100.0% 13.7% 57.4% 23.5% 1.4% 4.1% .0%
TOTAL
Column-Percent......... 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Row Percent....iceoeunss 100.0% 15.4% 56.3% 19.3% 5.7% 3.1% 3%
SUMMARY
Mean...ccvecercnnrcnnna- 1.24 1.03 1.30 1.29 .85 1.60 .78
Std. Err. Mean......... .04 .09 .05 .08 12 .25 .35
Median......cccevennnas 1.00 .00 1.00 1.00 .00 1.00 1.00
Std. Deviation......... 1.55 1.63 1.56 1.47 1.24 1.97 .81
Nonmissing CaseS....... 1961.38 303.21 1103.38 373.27 115.65 60.51 5.36

STATEWIDE BREAKDOWN OF 2,077 WEIGHTED RESPONSES FROM ALASKA HUNTERS
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Table A-1
. NUMBER OF OVERNIGHT HUNTING TRIPS

racteristics and Economics

TOTAL INCOME CATEGORY OF RESPONDENT
< $20,001 |$20,001 - |$40,001 - |$60,001 - |$80,001 - |>$100,000 | MISSING
$40,000 $60, 000 $80,000 $100, 000

0 TRIPS )

Column Percent...... ren 37.5% 47.1% 37.1% 37.6% 31.6% 35.8% 31.7% 37.7%

Row Percent...... earnea 100.0% 19.4% 24.0% 23.0% 12.2% 7.8% 6.8% 6.8%
1 TRIP )

Column Percent...ecvens 28.5% 23.4% 29.1% 29.7% 35.2% 25.7%4 33.8% 16.1%

Row Percent......vsaaes 100.0% 12.7% 24.8% 23.9% 17.9% 7.4% 9.6% 3.8%
2 TRIPS ‘

Column Percent..... R 14.2% 13.5% 16.0% 15.2% 16.6% 10.3% 12.5% 6.7T%

Row Percent....ccssus .n 100.0% 14.7% 27.4% 24.7% 17.0% 6.0% 7.1% 3.2%
3 TRIPS

Column Percent....ceas- 7.5% 5.0% 6.0% 8.2% 7.3% 12.3% 11.2% 6.1%

Row Percent....cscaseass 100.0% 10.4% 19.5% 25.2% 14.0% 13.5% 12.0% 5.5%
4 TRIPS '

Column Percent...ensr-ss 3.1% b% 2.7% 4.3% 3.4% 6.3% 5.3% 0%

Row Percent....conuuv-- 100.0% 2.0% 20.5% 31.5% 15.7% 16.5% 13.7% .0%
5 TRIPS )

Column Percent........ . 1.6% 1.3% 1.0% 9% C2.2% 4, 7% 2.9% 0%

Row Percent...cceeevss . 100.0% 12.5% 15.5% 12.5% 20.3% 24.3% 14.9% 0%
6 TRIPS « '

Column Percent......... 1.1% 9% 1.3% 1.6% % 2.7h 0% .0%

Row Percent.....cc.oasss 100.0% 12.3% 27.9% 31.3% @.0% 19.6% 0% 0%
7 TRIPS

Column Percent........x 5% 6% 1.0% .6% 0% 6% 0% 0%

RoW Percent......«.. wnn 100.0% 16.9% 48.0% 26.0% .0% 9.0% L0% .0%
8 TRIPS )

Column Percent..v.ovuss 3% 0% Y3 .0% 9% .0% 5% 0%

Row Percent....ccaseees 100.0% 0% 39.6% 0% 45.4% .0% 15.0% .0%
9 TRIPS

Column Percent......... 0% 0% 2% 0% .0% .0% 0% .0%

Row Percent.......svexuaf 100.0% 0% |- 100.0% 0% 0% .0% 0% .0%
10 TRIPS

Column Percent...sssvan 4% 8% 9% 2% .0% 5% 0% 0%

Row Percent........ . 100.0% 27.9% 51.7% 10.8% .0% 9.6% 0% 0%
M1SSING

Column Percent..... R 5.3% 7.0% 4.2% 1.7% 2.2% 1.1% 2.1% 33.5%

Row Percent.....cenvee- 100.0% 20.3% 19.0% 7.3% 5.9% 1.7% 3.2% 42.7%
TOTAL '

Column Percent....... .- 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Row Percent....vsss=x- . 100.0% 15. 4% 24.2% 22.9% 14.5% 8.2% 8.1% 6.7T%
SUMMARY

Mean..veeeurvsnacananesn 1.24 .98 1.30 1.24 1.29 1.59 1.35 72

Std. Err. Mean........ . .04 .09 .08 .07 .08 14 11 .10

Median...vevneennss - 1.00 .00 1.00 1.00 1.00 1.00 1.00 .00

Std. Deviation......... 1.55 1.51 1.74 1.46 1.42 1.81 1.42 .98

Nonmissing CaseS....... 1966.02 297.29 481.96 467.57 293.81 168.58 163.73 $3.09

STATEWIDE BREAKDOWN OF
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Table A-1
NUMBER OF OVERNIGHT HUNTING TRIPS

s

TOTAL EDUCATION OF RESPONDENT
EIGHTH SOME HIGH SOME COLLEGE |GRADUATE |MISSING
GRADE OR HIGH SCHOOL [COLLEGE |GRADUATE| SCHOOL
LESS SCHOOL |GRADUATE

0 TRIPS

Column Percent......... 37.5% 41.7% 51.9% 39.0% 35.6% 37.3% 36.3% 27.2%

Row Percent......eiceee 100.0% 1.8% 6.T% |- 25.T% 33.4% 20.2% 9.8% 2.3%
1 TRIP

Column Percent......... 28.5% 21.6% 23.4% 30.5% 30.5% 27.4% 29.4% 5.9%

Row Percent......ceunns 100.0% 1.2% 4.0% 26.4% 37.7% 19.5% 10.5% T4
2 TRIPS

Column Percent...ceuans 14.2% 12.7% 9.7% 14.8% 13.1% 17.6% 15.1% 4 4%

Row Percent........cc.s 100.0% 1.5% 3.3% 25.7% 32.5% 25.2% 10.8% 1.0%
3 TRIPS

Column Percent......... 7.5% 3.8% 3.5% 6.7% 9.5% 7.0% 7.8% 1.3%

RoW Percent.....eveunns 100.0% 8% 2.3% 21.9% 44 8% 19.1% 10.6% 6%
4 TRIPS

Column Percent......... 3.1% 2.5% .0% 1.5% 3.4% 5.1% 4. T% .0%

Row Percent......cc.uae 100.0% 1.3% .0% 11.8% 38.7% 33.1% 15.1% .0%
5 TRIPS

Column Percent......... 1.6% 6.3% .8% 6% 2.7% 6% 2.2% .0%

Row Percent....ccecnunas 100.0% 6.5% 2.6% 8.9% 59.8% 8.3% 13.9% .0%
6 TRIPS

Column Percent......... 1.1% .0% 1.8% 1.5% 1.3% 1.0% 4% .0%

Row Percent.....cceuses 100.0% .0% 7.7% 32.6% 38.9% 17.2% 3.6% 0%
7 TRIPS

Column Percent......... 5% 0% .0% 2% .8% T4 5% 0%

Row Percent.....c.vuuss 100.0% 0% 0% 9.0% 55.9% 26.0% 9.0% .0%
8 TRIPS

Column Percent......... 3% 0% .0% 2% .2% .2% 4% 1.9%

Row Percent...cessncans 100.0% .0% .0% 17.1% 30.2% 15.2% 15.0% 22.5%
9 TRIPS

Column Percent......... .0% 0% .0% 2% 0% 0% .0% .0%

Row Percent.....cecuans 100.0% .0% .0% | 100.0% .0% .0% .0% .0%
10 TRIPS

Column Percent........- b .0% 1.5% 1.1% % 2% .0% 0%

Row Percent.....eceuues 100.0% .0% 17.1% 62.5% 10.8% 9.6% .0% .0%
MISSING

Column Percent......... 5.3% 11.4% 7.2% 3.8% 2.7% 3.0% 3.4% 59.3%

Row Percent....cccennnns 100.0% 3.5% 6.6% 17.7% 18.0% 11.4% 6.5% 36.2%
TOTAL .

Column Percent....eceun 100.0% | 100.0% | 100.0% [ 100.0% | 100.0% | 100.0% | 100.0% | 100.0%

Row Percent......iveess 100.0% 1.6% 4.8% 24.7% 35.2% 20.3% 10.1% 3.2%
SUMMARY '

Mean.....ccovvcuenannss 1.24 1.13 .90 1.18 1.33 1.25 1.26 .83

Std. Err. Mean......... .04 .27 A7 .07 .06 .07 .10 .35

Median.....cecnnnmcaneas 1.00 1.00 .00 1.00 1.00 1.00 1.00 .00

Std. Deviation.....een. 1.55 1.49 1.68 1.63 1.55 1.47 1.44 1.82

Nonmissing Cases....... 1966.02 30.07 93.30 | 492.55 | 710.24 | 409.30 | 203.31 27.25
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Table A-1
NUMBER OF OVERNIGHT HUNTING TRIPS

TOTAL RACE OF RESPONDENT
ASIAN BLACK HISPANIC| NATIVE WHITE OTHER MISSING
; AMERICAN

0 TRIPS )

Column Percent......... 37.5% 48.8% 45.2% 57.8% | 36.9% 37.6% 41.4% 19.4%

Row Percent.sececccanns 100.0% Th N.r4 S 1.0% 7.6% 83.9% 4.9% 1.4%
1 TRIP '

Column Percent......... 28.5% 29.3% 19.5% 17.4% 26.8% 29.8% 21.74 5.1%

Row Percent.....ceove-us 100.0% 6% 3% . 7.3% 87.6% 3.3% 5%
2 TRIPS

Column Percent.........| 14.2% 13.4% 22.5% 7.5% 13.3% 14.3% 16.8% 7.2%

Row Percent..eecnensnss 100.0% 5% .8% 3% 7.2% 84.6% 5.2% 1.3%
3 TRIPS ) : :

Column Percent....... ve 7.5% 0% 12.8% 0% 6.7% 7.8% 7.2% 1.5%

RoW Percent...ccocuuveees 100.0% 0% .8% 0% 6.9% 87.5% 4. 2% S%
4 TRIPS

Column Percent......... 3.1% 0% 0% 0% 3.5% 3.3% 2.0% .0%

Row Percent............| 100,0% 0% 0% 0% 8.6% 88.5% 2.8% .0%
5 TRIPS :

Column Percent......... 1.6% 0% .0% .0% 2.6% 1.5% 2.0% 0%

Row Percent...v.cecuas. 100.0% 0% .0% .0% 12.5% 81.9% 5.6% 0%
6 TRIPS

Column Percent......... 1.1% 0% 0% 0% 1.2% 1.2% 2.0% .0%

Row Percent...civinanas 100.0% 0% 0% .0% 8.2% 84.2% 7.7% 0%
7 TRIPS ‘ ‘

Column Percent........ . .5% 0% 0% 0% 0% 5% 2.0% .0%

Row Percent...ocveuns ..| 100.0% 0% .0% .0% 0% 83.1% 16.9% 0%
8 TRIPS ,

Column Percent......... 3% 0% 0% 0% .0% 3% 1.1%4 0%

Row Percent..... crneses 100.0% 0% 0% 0% 0% 82.9% 17.1% 0%
9 TRIPS

Column Percent......... .0% 0% 0% 0% 0% 1% 0% 0%

Row Percent..veeencraue. 100.0% 0% 0% 0% .0% | 100.0% 0% 0%
10 TRIPS

Column Percent...ccves. 4% .0% .0% .0% .0% 4% 1.7% .0%

Row Percent............| 100.0% .0% 0% ,0% .0% 82.9% 17.1% 0%
MISSING :

Column Percent......... 5.3% 8.5% 0% 17.4% 9.1% 3.1% 2.1% | 66.8%

Row Percent............| 100.0% .9% 0% 2.1% 13.2% 48.5% 1.8% 33.6%
TOTAL .

Column Percent,....... .| 100.0% | 100.0% | 100.0%4 | 100.0% | 100.0% { 100.0% | 100.0% -| 100.0%

Row Percent....... veeea| 100.0% 6% 5% S 6% 7.7% 83.6% 4.4% 2.Th
SUMMARY

Mean..ieeieicerinnannes 1.24 .61 1.03 .39 1.18 1.24 1.50 .72

Std. Err, Mean......... .04 .24 .36 .21 .12 .04 .22 .23

MediaN...aweenss R 1.00 .00 1.00 .00 1.00 1.00 1.00 .00

Std. Deviation...... - 1.55 JT7 1.15 .68 1.40 1.55 2.09 .98

Nonmissing Cases....... 1966.02 10.51 10.01 10.74 | 145.44 1681.76 89.19 18.37

STATEWIDE BREAKDOWN OF 2,077 WEIGHTED RESPONSES FROM ALASKA HUNTERS
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Table A-1
NUMBER OF OVERNIGHT HUNTING TRIPS

TOTAL YEARS RESPONDENT HAS LIVED IN ALASKA
< 6‘ 6-10 (11 - 15 116 - 20 |21 - 25 > 25 |MISSING

0 TRIPS

Column Percent......... 37.5% 43.0% 36.2% 36.1% 33.1% 45.1% 33.9% .0%

Row Percent......ceeuss 100.0% 23.5% 17.3% 13.7% 13.9% 11.8% 19.7% .0%
1 TRIP

Column Percent......... 28.5% 21.1% 31.4% 30.0% 36.0% 31.3% 25.0% | 100.0%

Row Percent...c.ceeveun- 100.0% 15.2% 19.8% 15.0% 19.9% 10.8% 19.2% 2%
2 TRIPS

Column Percent......... 14.2% 12.4% 14.74 14.3% 15.9% 6.9% 17.3% .0%

Row Percent....ccccanns 100.0% 17.9% 18.7% 14.4% 17.7% 4. 7% 26.6% .0%
3 TRIPS

Column Percent......... 7.5% 6.0% 9.3% 7.6% 5.7% 7.3% 8.8% 0%

Row Percent............ 100.0% 16.4% 22.2% 14.4% 12.0% 9.5% 25.5% .0%
4 TRIPS

Column Percent......... 3.1% 1.4% 3.4% 3.5% 3.2%4 2.1% L. Th 0%

Row Percent......cecua. 100.0% 8.9% 19.7% 15.9% 16.2% 6.6% 32.7% .0%
5 TRIPS

Column Percent....e...- 1.6% 1.0% .6% 1.6% 1.1% 1.9% 3.1% .0%

Row Percent............ 100.0% 13.4% 6.9% 14.5% 10.8% 11.8% 42.6% .0%
6 TRIPS

Column Percent......... 1.1% .8% .6% 2.3% 3% 3.5% 8% .0%

Row Percent.....ceesess 100.0% 13.5% 9.5% 28.1% 4. 1% 29.8% 15.0% .0%
7 TRIPS

Column Percent......... 5% 8% 5% .6% 3% 54 4% 0%

Row Percent.....oeees.- 100.0% 29.9% 18.1% 16.9% 9.0% 7.9% 18.1% .0%
8 TRIPS

Column Percent......... 3% 3% .0% .0% 3% 4% .6% 0%

Row Percent.....cccceue 100.0% 22.5% .0% .0% 15.0% 15.2% 47.3% .0%
@ TRIPS

Column Percent......... .0% 2% .0% .0% 0% .0% .0% 0%

Row Percent......cccu-.- 100.0% | 100.0% .0% .0% .0% 0% 0% .0%
10 TRIPS

Column Percent......... 4% 2% 6% 1.1% 7% .0% .0% 0%

Row Percent.......ecua- 100.0% 10.8% 25.0% 37.5% 26.T% .0% .0% .0%
MISSING

Column Percent......... 5.3% 12.7% 2.6% 2.8% 3.4% 1.1% 5.4% 0%

Row Percent.....ceccass 100.0% 49.2% 8.9% 7.7% 10.0% : 1.94 22.2% 0%
TOTAL

Column Percent....ceu.. 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%

Row Percent......cuc-.: 100.0% 20.5% 17.9% 14.3% 15.7% 9.8% 21.8% %
SUMMARY

Mean....neenccannacasanns 1.24 1.05 1.22 1.37 1.21 1.13 1.40 1.00

Std. Err. Mean......... .04 .08 .08 .10 .08 1 .07 .00

Median....ceevnsnnmnans 1.00 1.00 1.00 1.00 1.00 1.00 1.00 1.00

Std. Deviation......... 1.55 1.53 1.46 1.75 1.46 1.60 1.55 .00

Nonmissing Cases....... 1966.02 | 370.45 | 362.56 | 287.50 | 315.:41 | 200.96 | 427.88 1.28
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Alaska Hunters: Their Hunting Trip Characteristics and Economics

~Table A-1

T

NUMBER OF DVERNIGHT HUNTING TRIPS

TOTAL YEARS RESPONDENT HAS HUNTED IN ALASKA
<6 6 - 10 {11 - 15 {16 - 20 {21 - 25 > 25 [MISSING

0 TRIPS :

Column Percent......... 37.5% 47. 74 34.8% 30.9% 35.4% 26.8% 32.T% 47.2%

Row Percent.....coussas 100.0% 34.5% 19.0% 11.1% 12.1% 6.46% 1.1% 5.9%
1 TRIP . ]

Column Percent......... 28.5% 26.5% 32.7% 32.4% 29.0% 35.6% 24.3% 6.4%

Row Percent....cowensse 100.0% 25.1% 23.5% 15.3% 13.1% 11.1% 10.8% 1.1%
2 TRIPS

Column Percent......... 14.2% 13.1% 13.1% 14.2% 18.1% 13.5% 17.1% 7.6%

Row Percent......c..o..| 100.0% 25.0% 18.9% 13.4% 16.4% 8.4% 15.3% 2.5%
3 TRIPS

Column Percent......... 7.5% 4. .9% 10.1% 9.8% 3.8% 11.6% 9.0% 2.6%

RoW Percent........«x..| 100.0% 17.6% 27.7% 17.6% 6.5% 13.7% 15.2% 1.7%
4 TRIPS

Column Percent......... 3.1% 1.0% 2.8% 5.0% 4. 1% 3.8% 5.2% 2.2%

Row Percent.....covvu- .| 100.0% 8.5% 18.2% 21.3% 16.6% 10.9% 21.1% 3.3%
5 TRIPS

Column Percent......... 1.6% .8% 8% 2.4% 1.6% 3.1% 2.8% 9%

ROW Percent...veeeevess| 100.0% 13.4% 10.8% | 20.1% 13.4% 17.2% 22.5% 2.6%
6 TRIPS

Column Percent..... vaen 1.1% 6% 1.0% 2.2% 1.6% 1.9% 1.0% 0%

Row Percent....ccovunun 100.0% 15.5% 17.6% 25.3% 17.6% 14.9% 10.9% 0%
7 TRIPS

Colum Percent...... . .5% T4 4% 3% A4 .5% 4 0%

Row Percent....ouvssss..] 100.0% 39.0% 16.9% 9.0% 9.0% 7.9% 18.1% 0%
8 TRIPS . .

Column Percent......vu. 3% 2% 0% 0% 3% 5% 1.0% © 0%

Row Percent..... wenenaol 100.0% 22.5% .0% .0% 15.0% 15.2% 47.3% 0%
9 TRIPS

Column Percent.....s..s 0% 2% .0% 0% 0% 0% 0% 0%

Row Percent.....cveaex. 100.0% | 100.0% .0% 0% .0% 0% 0% .0%
10 TRIPS

Column Percent.ueeese.. N34 3% .5% 1.1% 7% 0% 0% 0%

Row Percent...... vevews| 100.0% 21.6% 23.8% 34 .1% 20.4% 0% 0% 0%
MISSING

Column Percent......... 5.3% 4.0% 3.6% 1.8% 5.0% 2.T% 6.1% 33.1%

Row Percent.....auvacss 100.0% 20.4% 14.1% 4.6% 12.2% 4. 6% 14.7% 29.4%
TCTAL

Column Percent......... 100.0% | 100.0% | 100.0% | 100.0% | 100.0% { 100.0% | 100.0% | 100.0%

Row Percent..... veeeses] 100.0% 27.0% 20.4% 13.4% 12.8% 8.9% 12.7% 4.7%
SUMMARY . ) )

Mean. cowsensarconnnnna . 1.24 .9 1.23 1.51 1,29 1.51 1.49 b

Std. Err. Mean....... . 04 .06 .07 1N .10 12 1 14

Median........ wnrresana 1.00 1.00 1.00 1.00 1.00- 1.00 1.00 .00

Std. Deviation.....u.. v 1.55 1.42 1.65 1.74 1.62 1.55 1.66 1.17

Nonmissing Cases..... ..11966.02 | 538.88 | 408.89 | 273.99 252.{3 179.00 | 247.11 65.43

STATEWIDE BREAKDOWN

OF 2,077 WEIGHTED RESPONSES FROM'ALASKA HUNTERS
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Table A-1
NUMBER OF OVERNIGHT HUNTING TRIPS

AGE AT WHICH RESPONDENT STARTED HUNTING

TOTAL COMPLETED HUNTER ED.
COURSE
<12 [12-15 (16 -20 | 21 OR |MISSING | YES | NO [MISSING
OVER

0 TRIPS e

Column Percent......... 37.5% 33.9% 37.0% 48.2% 44.5% | 37.2% 32.9% 42.1% 18.5%

ROW PEFCENt..seuassnuas 100.0% | 41.1% | 29.8% | 11.9% | 12.8% 4.3% | 35.0% | 63.0% 2.0%
1 TRIP |

Column Percent......... 28.5% | 27.8% | 33.9% | 22.0% ! 29.2% 9.6% | 30.1% | 28.3% | 14.9%

Row Percent....veeaones 100.0% 44 4% 36.0% 7.2% 11.0% 1.5% 42.2% 55.6% 2:1%
2 TRIPS ‘

Column Percent......... 14.2% 15.5% 12.1% 13.7% 15.8% 11.3% 15.1% 13.5% 14.0%

Row Percent...ueeeacsan 100.0% 49.7% 25.9% 8.9% 12.0% 3.5% 42.6% 53.4% 4.0%
3 TRIPS :

Column Percent......... 7.5% 9.9% 6.5% 5.7% 3.2% 4.0% 8.2% | 6.9% 8.0%

Row Percent......... «.+] 100.0% 60.0% 26.0% 7.1% 4.6% 2.3% 43.9% 51.8% 4.3%
4 TRIPS . : ,

Column Percent...ccev.. 3.1% 3.5% 3.2% 2.6% 2.4% 1.4% 4.5% 2.2% 3.1%

Row Percent...coeeceees 100.0% 51.3% 31.0% 7.7% 8.1% 2.0% 57.4% 38.6% - 3.9%
5 TRIPS ‘ e

Column Percent......... 1.6% 2.3% 1.6% 5% 0% .0% 2.1% 1.2% 1.0%

ROW PEFCENt.sensnennnes 100.0% | 66.4% | 30.6% 3,0% .0% 0% | 54.32 | 43.1% | 2.6%
6 TRIPS ‘

Column Percent......... 1.1% 1.6% 1.0% 1.0% 0% 0% 1.6% 9% 0%

Row Percent...... ieneen 100.0% | 65.2% | 27.1% 7.7% 0% 0% | 56.1% | 43.9% 0%
7 TRIPS '

Column Percent......... 9% wea 3% 1.0% 0% 0% 1.1% A% 0%

Row Percent...evcececes| 100.0% 65.0% 18.1% 16.9% L0% .0% B84.2% 15.8% ( 0%
8 TRIPS -

Column Percent......... 3% A% 3% .0% .0% .0% A% 2% 1 0%

ROW PEMCENt..unnueennns 100.0% | 69.8% | 30.2% .0% .0% 0% | 52.7% | 47.3% .0%
9 TRIPS

Column Percent......... .0% 1% .0% .0% .0% 0% A% 0% .0%

ROW PErCENt...sseenenn. 100.0% | 100.0% .0% .0% 0% .0% | 100.0% 0% | 0%
10 TRIPS .

Column Percent......... 4% A% 6% 5% 0% .0% 5% 4% .0%

ROW Percent............ 100.0% | 44.9% | 44.3% | 10.8% 0% 0% | 45.4% 1 564.6% .0%
MISSING ~ o

Column Percent......... 5.3% 3.7% 3.5% 4.9% 4. 9% 36.6% 3.3% 4.2% | 40.5%

ROW PEFCENt.venurrnnnss 100.0% | 31.8% | 19.8% 8.6% | 10.0% | 29.9% | 25.0% | 44.2% | 30.8%
TOTAL ~ ' B

Column Percent..... ve..| 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%

Row Percent.....oeevu-- 100.0% 45,47 30.2% 9.3% 10.8% 4.3% 39.9% 56.1% 4.0%
SUMMARY

Mean.....v.eve meeenenee 1.24 1.43 1.19 1.02 .84 .78 1.45 1.08 1.42

Std. Err. Mean......... .04 .06 .06 .1 .07 14 .06 .04 .18

Median. e renreeananan 1.00 1.00 1.00 .00 1.00 | .00 1.00 1.00 1.00

Std. Deviation......... 1.55 1.67 1.54 1.51 .99 1.09 1.71 1.43 - 1.30

Nonmissing CaseS....... 1966.02 | 908.05 | 605.59 | 182.95 | 212.38 57.06 | B01.28 [1115.06. 49,69

STATEWIDE BREAKDOWN OF 2,077 WEIGHTED RESPONSES FROM ALASKA HUNTERS

August, 1994




Alaska Department

Table A-1 .
NUMBER OF OVERNIGHT HUNTING TRIPS

TOTAL NEED TO BAG AN ANIMAL FOR TRIP TO BE SUCCESSFUL
3”} STRDNGLYv’MODERATELY MODERATELY| STRONGLY DON'T MISSING
’ AGREE AGREE DISAGREE DISAGREE KNOW/NO
OPINION
0 TRIPS
Column Percent...vecess 37.5% 38.4% 35.9% 37.3% 38.3% 52.4% 13.3%
Row Percent..... francea 100.0% 14.2% - 18.3% 23.0% 41.5% 2.5% 6%
‘ 1 TRIP '
&) Column Percent.......u« 28.5% 30.9% 30.4% 28.3% 28.3% 17.5% 5.1%
Row Percent...ouvesnns . 100.0% 15.0% 20.4% 22.9% 40.3% 1.1% 3%
2 TRIPS ‘ ‘
Column Percent......... 14.2% 13.4% 16.0% 14.7% 13.9% 12.5% 0%
Row Percent....cicc.-. ..| 100.0% 13.1% 21.6% 23.9% 39.8% 1.6% .0%
3 TRIPS
] Column Percent......... 7.5% 4.2% 6.1% 8.6% 9.3% .0% .0%
(R Row Percent....... R 100.0% 7.8% 15.6% 26.3% 50.3% 0% 0%
4 TRIPS
! . Column Percent......... 3.1% 1.9% 3.6% 3.8% 3.2% .0% .0%
Row Percent..venvueuess 100.0% 8.3% 21.8% 28.1% 41.8% 0% 0%
5 TRIPS
Column Percent....cevene 1.6% 1.7% 1.74 1.8% 1.32 2.6% 0%
N RoW Percent...ccsvensss 100.0% 15.1% 20.7% 26.6% 34.6% 3.0% .0%
9 -
' 6 TRIPS
Column Percent...vc.:.. N P b 4 2.0% 1.1% Y3 1.4% 0% .0%
Row Percent...cccaussns 100.0% 23.6% 18.0% 9.0% 49 .4% 0% 0%
7 TRIPS
Column Percent......i-« 5% T 1.0% 6% 2% .0% .0%
ROW Percent.ssnsssvnrese| 100.0% 18.1% 36.74 27.1% 18.1% .0% 0%
) , 8 TRIPS
Column Percent..csssnas 3% 3% % .0% % .0% .0%
Row Percent...... [ 100.0% 15.0% 32.4% 0% 52.7% 0% 0%
9 TRIPS ‘
Column Percent...csssus .0% 3% 0% .0% 0% 0% .0%
Row Percent....... ceras 100.0% 100.0% .0% 0% .0% 0% 0%
10 TRIPS :
e ] Column Percent......... 4% 1.5% 3% .0% 4% .0% .0%
RoW Percent.....ocvuns- 100.0% 47.1% 14.2% 0% 38.7% .0% .0%
MISSING
Column Percent........ . 5.3% 4. 7% 3.4% 4.5% 3.3% 15.0% 81.6%
Row Percent......avvaess 100.0% 12.2% 12.3% 19.6% 25.5% 5.1% 25.2%
TOTAL :
N Column Percent......... 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
T@‘ Row Percent...cucccasuns 100.0% 13.8% 19.1% 23.1% 40.6% 1.8% o 1.6%
SUMMARY
Mean..,...ccvnvvuncns “an 1.24 1.29 1.28 1.20 1.25 .65 .28
Std. Err. Mean...... “es .04 .1 .08 .06 .05 19 .20
Median..... iressanununn 1.00 1.00 1.00 1.00 1.00 .00 .00
Std. Deviation....... ‘- 1.55 1.88 1.58 1.37 1.54 1.08 49
Nonmissing CaseS.«.....| 1966.02 273.37 382.73 457.31 814,61 31.74 6.26
‘B '

|
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Table A-1
NUMBER OF OVERNIGHT HUNTING TRIPS

TOTAL SEEING WILDLIFE CAN ADD MORE TO TRIP THAN BAGGING
STRONGLY |MODERATELY |MODERATELY| STRONGLY DON'T MISSfNG
AGREE AGREE DISAGREE | DISAGREE KNOW/NO
OPINION

0 TRIPS

Column Percent......... 37.5% 40.2% 36.6% 35.1% 31.3% 48.5% 3.3%

Row Percent.....cveuan- 100.0% 48.7% 32.0% 10.9% 5.8% 2.5% A%
1 TRIP

Column Percent......... 28.5% 25.8% 31.0% 32.8% 32.0% 27.0% 3.0%

Row Percent.....ceuva-.- 100.0% 41.1% 35.74 13.4% 7.8% 1.8% A%
2 TRIPS

Column Percent......... 14.2% 14.7% 13.0% 15.9% 15.6% 14.9% 0%

Row Percent...........-. 100.0% 47.1% 30.2% 13.1% 7.6% 2.0% 0%
3 TRIPS

Column Percent......... 7.5% 8.3% 8.4% 5.1% 4.9% .0% 2.9%

RoW Percent......oevaex- 100.0% 50.2% 36.8% 7.9% 4.,5% .0% .5%
4 TRIPS

Column Percent........- 3.1% 3.4% 3.5% 2.0% 2.5% .0% .0%

Row Percent....ocvacanas 100.0% 49.8% 37.1% 7.6% 5.5% .0% .0%
5 TRIPS

Column Percent..eeeanss 1.6% 1.3% 1.8% 1.9% 2.8% .0% 0%

Row Percent.....oeeea.- 100.0% 36.6% 36.8% 14.1% 12.5% .0% .0%
6 TRIPS

Column Percent......... 1.1% 8% 1.4% 1.9% 1.3% 0% 0%

Row Percent.....eeecas- 100.0% 32.2% 41.2% 18.9% 7.7% .0% .0%
7 TRIPS

Column Percent......... .5% 4% 3% .8% 2.2% .0% 0%

Row Percent............ 100.0% 36.2% 16.9% 18.1% 28.8% .0% 0%
8 TRIPS

Column Percent.......-. 3% 1% 5% 0% 1.2% 0% 0%

Row Percent......ccee-- 100.0% 15.2% 54.8% .0% 29.9% 0% .0%
9 TRIPS

Column Percent......... 0% .0% A% 0% 0% .0% 0%

Row Percent.....ceeeean- 100.0% .0% 100.0% .0% .0% 0% 0%
10 TRIPS :

Column Percent......... YA 4% .0% .8% 2.4% .0% 0%

Row Percent............ 100.0% 42.1% .0% 20.4% 37.5% .0% .0%
MISSING ‘

Column Percent......... 5.3% 4.5% 3.4% 3.7% 3.8% 9.5% 90.7%

Row Percent....cceuan.- 100.0% 38.2% 21.2% 8.1% 5.0% 3.5% 24.1%
TOTAL

Column Percent......... 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Row Percent...vsesecaes 100.0% 45.3% 32.8% 11.6% 6.9% 1.9% 1.4%..
SUMMARY

Mean.......cceuccnccnnn 1.24 1.18 1.25 1.27 1.64 .63 1.27

Std. Err. Mean......... .04 .05 .06 .11 .19 13 .96

Median......cconevennns 1.00 1.00 1.00 1.00 1.00 .00 1.00

Std. Deviation......... 1.55 1.48 1.49 1.62 2.18 76 1.57

Nonmissing CaseS....... 1966.02 898.72 657.67 232.73 138.18 36.03 2.70
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Table A-1
NUMBER OF OVERNIGHT HUNTING TRIPS

TOTAL MAIN REASON FOR HUNTING IS FOR FOOD
STRONGLY ;MODERATELY ;MODERATELY| STRONGLY DON'T MISSING
AGREE AGREE DISAGREE DISAGREE KNOW/NOD
OPINION

0 TRIPS

Column Percent......... 37.5% 40,7% 33.0% 31.8% £6.3% 64 .4% 5.7%

ROW Percent...usssuawsa| 100.0% 55.3% 27.9% 8.1% 6.6% 1.8% 2%
1 TRIP

Column Percent......... 28.5% 27.6% 30.1% 35.0% 26.2% 6.1% 2.9%

Row Percent,....cuusees 100.0% 49.5% 33.5% 11.8% 4,9% 2% 1%
2 TRIPS

Column Percent......... 14.2% 13.8% 16.8% 10.9% 13.8% 0% 2.8%

Row Percent.....ccvuvue - 100.0% 49.7% 37.5% 7.4% 5.2% 0% 3%
3 TRIPS

Column Percent...u....- 7.5% 6.5% 9.3% 10.3% 3.6% 4.6% .0%

Row Percent.....cvscens 100.0% 44 2% 39.4% 13.2% 2.6% 6% .0%
4 TRIPS

Column Percent......... 3.1% 2.6% 3.74 5.3% 2.4% .0% .0%

Row Percent.......... .. 100.0% 42.3% 37.5% 16.1% 4.1% .0% 0%
5 TRIPS

Column Percent......... 1.6% 1.6% 1.3% 2.6% 2.4% .0% .0%

RoW Percent....cevswss 100.0% 50.3% 25.9% 15.5% 8.3% 0% 0%
6 TRIPS

Column Percent......... 1.1% 1.1% 1.9% 0% .0% .0% .0%

RoW Percent.....cu.. - 100.0% 48.9% 51.1% 0% 0% .0% .0%
7 TRIPS .

Column Percent........- 5% 6% 5% 0% 9% .0% .0%

RoWw Percent.....eosceane 100.0% 61.0% 29.9% .0% %.0% 0% .0%
8 TRIPS

Column Percent...... . 3% 3% 0% 1.1% 8% 0% .0%

Row Percent...uceeveusns 100.0% 47.6% .0% 37.4% 15.0% 0% .0%
9 TRIPS

Column Percent......... .0% A% .0% 0% 0% .0% .0%

Row Percent.....vcveuss 100.0% 100.0% 0% 0% .0% 0% 0%
10 TRIPS

Column Percent...... . 4 N¥4 5% 5% .0% .0% .0%

Row Percent,........ - 100.0% 51.7% 37.5% 10.8% 0% 0% 0%
MISSING

Column Percent..vcouan» 5.3% 4. T4 2.9% 2.5% 3.6% 24.9% 88.6%

ROM Percent......oeumes 100.0% 45.1% 17.5% 4.6% 3.6% 4.8% 24.3%
TOTAL

Column Percent........- 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Row Percent..ccovenesss| 100.0% 50.9% 31.7% Q.6% 5.3% 1.0% 1.5%
SUMMARY ‘

MeaN...wsswuns P 1.24 1.17 1.37 1.39 1.02 .26 .75

Std. Err. Mean......... .04 .05 06 .12 A4 19 .53

Median.....oevevuicenes 1.00 1.00 1.00 1.00 1.00 .00 .50

Std. Deviation...c.... . 1.55 1.55 1.55 1.61 1.46 .78 .98

Normissing CaseS.u..... 1966 .02 1008.00 638.11 193.52 107.07 15.87 3.44

i
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Table A-1
NUMBER OF OVERNIGHT HUNTING TRIPS

TOTAL APPROVE OF HUNTING FOR TROPHIES
STRONGLY |MODERATELY|MODERATELY| STRONGLY DON'T MlsélNG
AGREE AGREE DISAGREE | DISAGREE KNOW/NO
OPINION

0 TRIPS

Column Percent......... 37.5% 27.1% 36.0% 38.9% 48.4% 41.2% 17.5%

Row Percent............ 100.0% 15.1% 28.1% 19.2% 35.2% .8% 1.6%
1 TRIP

Column Percent......... 28.5% 27.4% 29.9% 35.0% 25.4% 21.0% 13.2%

Row Percent............ 100.0% 20.0% 30.7% 22.7% 24.4% .5% 1.6%
2 TRIPS

Column Percent......... 14.2% 15.8% 16.3% 12.4% 11.5% 23.9% 14.7%

Row Percent..c.eecevans 100.0% 23.2% 33.7% 16.2% 22.0% 1.2% 3.7%
3 TRIPS .

Column Percent......... 7.5% 13.7% 7.4% 5.5% 4 5% .0% 7.3%

Row Percent..........x- 100.0% 38.1% 28.7% 13.5% 16.2% .0% 3.4%
4 TRIPS

Column Percent......... 3.1% 5.9% 3.5% 2.0% 1.4% .0% 3.5%

Row Percent............ 100.0% 39.0% 32.9% 11.6% 12.6% .0% 3.9%
5 TRIPS

Column Percent......... 1.6% 2.7% 1.4% 5% 1.5% 0% 2.5%

Row Percent.....ccocese 100.0% 35.9% 26.3% 5.6% 26.7% .0% 5.6%
6 TRIPS

Column Percent......... 1.1% 2.1% 1.6% 2% Th .0% 0%

Row Percent.eceaccncens 100.0% 38.9% 41.6% 3.6% 15.8% .0% .0%
7 TRIPS

Column Percent......... .5% 1.6% 2% 3% 3% 0% .0%

Row Percent............| 100.0% 65.0% 9.0% 9.0% 16.9% 0% .0%
8 TRIPS

Column Percent......... 3% 2% 5% 3% 24 .0% 0%

ROW Percent...ccevevanes 100.0% 15.0% 52.7% 17.1% 15.2% .0% .0%
9 TRIPS

Column Percent......... 0% .0% .0% 3% .0% .0% .0%

Row Percent.........uas 100.0% .0% .0% 100.0% .0% 0% .0%
10 TRIPS

Column Percent......... 4% 1.2% .2% .0% 4% 0% 0%

Row Percent.....ccevsuns 100.0% 59.1% 14.2% .0% 26.T% .0% .0%
MISSING

Column Percent......... 5.3% 2.2% 2.9% &, 7% 5.7% 13.9% 41.3%

Row Percent............ 100.0% 8.6% 16.2% 16.5% 29.3% 1.9% 27.5%
TOTAL

Column Percent......... 100.0% 100.0% 100.0% 100.0%